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Generate 50 original content ideas.

Divide them into: - Educational - Entertainment - Problem/Solution - Mistakes - Myths - How-
to - Storytelling - Case Study - Controversial/Opinion - Promotional

For each idea provide: 1. Topic 2. Content format 3. Hook 4. Main takeaway 5. CTA

Avoid generic or repetitive ideas.

5.2 30-Day Content Calendar

Create a 30-day content calendar for [PLATFORM].

Niche: [NICHE] Audience: [AUDIENCE] Goal: [GOAL] Posting frequency: [FREQUENCY]

For every day provide: - Topic - Format - Hook - Key message - CTA - Visual idea - Caption
angle

Maintain a balanced mix of value, engagement, authority and promotional content.

PART 2 — VIRAL HOOK SYSTEM

5.3 The Hook Formula

A strong hook should quickly answer:

“Why should I keep watching?”

Hook Categories

Curiosity
Mistake
Warning
Result
Question
Contrarian
Story
List
Challenge
Transformation

1. 
2. 
3. 
4. 
5. 
6. 
7. 
8. 
9. 

10. 
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5.4 50 Ready-to-Use Hook Templates

Curiosity

“Nobody tells you this about [TOPIC].”
“There’s a much easier way to [RESULT].”
“I wish I knew this before [ACTION].”
“This completely changed how I [ACTIVITY].”
“Here’s what most people get wrong about [TOPIC].”

Mistake

“Stop making this mistake when [ACTION].”
“If you're doing [ACTION] like this, you're making it harder.”
“This is probably why your [RESULT] isn't improving.”
“Three mistakes killing your [RESULT].”
“You're probably wasting time on this.”

Result

“How I would get [RESULT] from scratch.”
“Here's a simple way to improve [RESULT].”
“Use this system to make [TASK] easier.”
“The fastest way to organize [TASK].”
“Here's the framework I use for [RESULT].”

Question

“What if you could [RESULT] without [PAIN]?”
“Why isn't your [RESULT] improving?”
“Would you know what to do if [SITUATION] happened?”
“Are you making this mistake?”
“What would happen if you stopped doing [ACTION]?”

Contrarian

“You don't need [COMMON BELIEF] to get started.”
“More content isn't always better.”
“Stop trying to do everything.”
“The popular advice about [TOPIC] is incomplete.”
“Here's what I'd do differently.”

Story

“I made this mistake so you don't have to.”
“Here's what happened when I tried [ACTION].”
“I almost gave up because of this.”
“One lesson changed the way I approach [TOPIC].”
“This started with a very simple idea.”

1. 
2. 
3. 
4. 
5. 

1. 
2. 
3. 
4. 
5. 

1. 
2. 
3. 
4. 
5. 

1. 
2. 
3. 
4. 
5. 

1. 
2. 
3. 
4. 
5. 

1. 
2. 
3. 
4. 
5. 
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List

“5 tools that can help with [TASK].”
“7 mistakes beginners should avoid.”
“10 ideas you can use today.”
“3 things I'd do first.”
“5 ways to improve [RESULT].”

Warning

“Before you buy/use [THING], check this.”
“Don't start [ACTION] before knowing this.”
“This could be costing you more than you realize.”
“Be careful with this common strategy.”
“Here's what I would check first.”

Challenge

“Try this for the next 7 days.”
“Give me 10 minutes and try this.”
“Save this and test it later.”
“Try this before your next [TASK].”
“Can you complete this challenge?”

Direct

“Here's exactly how to [RESULT].”
“Let's build [THING] together.”
“Use this step-by-step system.”
“Copy this framework.”
“Save this — you'll need it later.”

PART 3 — REELS MASTER TOOLKIT

5.5 30-Second Reel Formula

0–3 Seconds

HOOK

Stop the scroll.

3–8 Seconds

PROBLEM

1. 
2. 
3. 
4. 
5. 

1. 
2. 
3. 
4. 
5. 

1. 
2. 
3. 
4. 
5. 

1. 
2. 
3. 
4. 
5. 
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Identify the viewer's pain.

8–20 Seconds

VALUE

Give the solution.

20–26 Seconds

PROOF / EXAMPLE

Show how it works.

26–30 Seconds

CTA

Tell the viewer what to do next.

5.6 Reel Script Generator
Act as an expert short-form video scriptwriter.

Topic: [TOPIC] Audience: [AUDIENCE] Goal: [GOAL] Duration: [30/45/60] seconds.

Create a Reel script using:

Hook → Problem → Value → Example → CTA.

Include: - Spoken dialogue - On-screen text - Visual direction - Pattern interrupt - B-roll
suggestion - CTA

Keep sentences short and conversational. Avoid unnecessary introductions.

5.7 Faceless Reel Generator
Create a complete faceless Reel about [TOPIC].

Provide: 1. Hook 2. Voiceover 3. Scene-by-scene visuals 4. B-roll suggestions 5. On-screen text
6. Transition ideas 7. Music mood 8. Caption 9. CTA

5
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Duration: [X] seconds. Platform: [PLATFORM].

5.8 Talking-Head Reel
Write a natural talking-head video script about [TOPIC].

Start with a strong first sentence. Avoid corporate language. Use short sentences. Include
one pattern interrupt. Give one practical example. End with a natural CTA.

5.9 Reel Series Generator
Turn [TOPIC] into a 10-part Reel series.

For each episode provide: - Episode title - Hook - Main lesson - Script outline - Visual - CTA -
Next-episode curiosity

PART 4 — YOUTUBE MASTER TOOLKIT

5.10 YouTube Video Idea Generator

Generate 50 YouTube video ideas for [NICHE].

Categorize them into: - Beginner - Tutorial - Comparison - Mistakes - Case study - List - Review
- Opinion - Advanced - Problem/Solution

For each idea give a suggested title and viewer intent.

5.11 YouTube Script Framework
Structure

HOOK

↓

PROMISE

↓

6
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CONTEXT

↓

MAIN CONTENT

↓

EXAMPLES

↓

PATTERN INTERRUPTS

↓

SUMMARY

↓

CTA

Master Prompt

Write a YouTube script about [TOPIC] for [DURATION].

Audience: [AUDIENCE]

Goal: [GOAL]

Structure the video as: Hook → Promise → Context → Main Sections → Examples → Summary
→ CTA.

Add natural transitions and retention moments. Avoid filler. Clearly distinguish facts from
opinions.

5.12 YouTube Title Generator
Generate 30 YouTube titles for [TOPIC].

Create variations based on: - Curiosity - Specific result - Mistake - Comparison - Beginner -
Challenge - List - Transformation

7
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Keep titles clear and compelling without misleading clickbait.

5.13 YouTube Thumbnail Generator
Create 10 thumbnail concepts for a YouTube video titled “[TITLE]”.

For each provide: - Main visual - Subject - Facial expression/emotion if applicable - 2–5 word
text - Composition - Contrast concept - Curiosity angle

Thumbnail must communicate the video's core idea instantly.

PART 5 — INSTAGRAM CONTENT SYSTEM

5.14 Instagram Carousel Generator

Create a 10-slide Instagram carousel about [TOPIC].

Slide 1: Powerful hook Slide 2: Problem Slide 3: Why it matters Slides 4–8: Practical value Slide
9: Summary Slide 10: CTA

Keep each slide concise and visually scannable.

5.15 Instagram Caption Generator

Write 10 Instagram captions for this content:

[CONTENT]

Create: - 2 short captions - 2 educational - 2 storytelling - 2 engagement-focused - 2
promotional

Keep the tone natural and audience-focused.

8
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PART 6 — SOCIAL MEDIA CAPTION TEMPLATES

20 Ready-to-Use Caption Templates

Educational:
“If you're struggling with [PROBLEM], start with these [NUMBER] steps…”

List:
“Save this list of [NUMBER] things every [AUDIENCE] should know.”

Story:
“I used to think [BELIEF]. Then I learned [LESSON].”

Mistake:
“The biggest mistake I see people make with [TOPIC] is…”

Question:
“What's the biggest challenge you're facing with [TOPIC]?”

Quick Tip:
“Quick tip: Before you [ACTION], always [TIP].”

Checklist:
“Before you publish your next [CONTENT], check these [NUMBER] things.”

Framework:
“Use this simple framework: [STEP 1] → [STEP 2] → [STEP 3].”

Opinion:
“Unpopular opinion: [OPINION]. Here's why…”

Case Study:
“Here's what happened when we tested [ACTION].”

Behind the Scenes:
“Here's what actually happens behind the scenes of [PROCESS].”

Transformation:
“From [BEFORE] to [AFTER]. The biggest change was…”

Tool:
“If you work in [NICHE], this type of tool can save you time.”

Resource:
“Save this resource for the next time you need [TASK].”

1. 

2. 

3. 

4. 

5. 

6. 

7. 

8. 

9. 

10. 

11. 

12. 

13. 

14. 
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Challenge:
“Try this for 7 days and track what changes.”

Myth:
“Myth: [MYTH]. Reality: [REALITY].”

FAQ:
“One question I get asked often is…”

Comparison:
“[OPTION A] vs [OPTION B]. Which one makes more sense?”

Soft Sell:
“If you want help with [RESULT], here's what I've created…”

Direct CTA:
“Want the complete [RESOURCE]? Check [CTA].”

PART 7 — AD CREATIVE TOOLKIT

5.16 10 Ad Angles

For any product, test multiple angles instead of running one advertisement repeatedly.

Angle 1 — Problem

“Still struggling with [PROBLEM]?”

Angle 2 — Solution

“Here's a simpler way to [RESULT].”

Angle 3 — Time Saving

“Spend less time on [TASK].”

Angle 4 — Beginner

“Starting from zero? Begin here.”

Angle 5 — Convenience

“Everything you need for [RESULT] in one place.”

15. 

16. 

17. 

18. 

19. 

20. 
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Angle 6 — Transformation

“Turn [BEFORE] into [AFTER].”

Angle 7 — Curiosity

“What if [RESULT] could be much simpler?”

Angle 8 — Mistake

“Don't make these common [TOPIC] mistakes.”

Angle 9 — Value

“Get [X] resources designed to help with [RESULT].”

Angle 10 — Offer

“Get the complete [PRODUCT] for [PRICE].”

5.17 Meta Ad Copy Generator
Act as a direct-response advertising copywriter.

Product: [PRODUCT] Price: [PRICE] Audience: [AUDIENCE] Main problem: [PROBLEM] Desired
outcome: [OUTCOME]

Create 10 Meta ad variations.

Each variation should contain: - Primary text - Headline - Description - CTA - Creative concept

Use different psychological angles. Do not invent testimonials, statistics, guarantees or
results.

5.18 UGC Ad Script
Create 5 authentic UGC-style scripts for [PRODUCT].

Each should sound like a real person explaining why they considered or use the product.

Structure: Hook → Problem → Discovery → Product → Benefits → CTA.

11
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Do not invent personal experiences, testimonials or measurable results.

PART 8 — CONTENT REPURPOSING ENGINE
One long-form content piece can become many smaller assets.

Example

1 YouTube Video

↓

5 Shorts

↓

3 Reels

↓

1 Carousel

↓

5 Social Posts

↓

1 Email

↓

10 Hooks

↓

1 Blog

This is one of the biggest productivity advantages of AI-assisted content creation.

12
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5.19 Master Repurposing Prompt

Take the following long-form content and repurpose it without changing its core meaning.

Content: [CONTENT]

Create: - 5 short-form video ideas - 3 Reel scripts - 5 social posts - 1 carousel - 1 email - 10
hooks - 5 YouTube Shorts titles - 5 CTA variations

Maintain consistency across all formats.

PART 9 — CONTENT QUALITY CONTROL
AI-generated content should pass a quality check before publishing.

The 10-Point Content Audit

Score each from 1–5:

Factor Score

Hook strength /5

Audience relevance /5

Clarity /5

Originality /5

Practical value /5

Accuracy /5

Brand consistency /5

Visual potential /5

CTA clarity /5

Conversion potential /5

Total

40+ → Strong content

30–39 → Improve

13
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Below 30 → Rewrite

PART 10 — AI CONTENT CRITIC
Use this before publishing.

Act as a brutally honest content editor.

Analyze this content:

[CONTENT]

Evaluate: 1. First 3-second hook 2. Clarity 3. Audience relevance 4. Retention potential 5.
Emotional impact 6. Originality 7. Value 8. CTA 9. Conversion potential 10. Weakest section

Give each category a score out of 10.

Then rewrite the content to fix the biggest weaknesses.

PART 11 — 100+ READY-TO-USE CONTENT
TEMPLATES

Educational Templates

“3 things you should know about [TOPIC].”
“Beginner's guide to [TOPIC].”
“How to [RESULT] step by step.”
“The easiest way to understand [TOPIC].”
“[TOPIC] explained in 60 seconds.”
“5 lessons from [EXPERIENCE].”
“Here's how [PROCESS] actually works.”
“What nobody explains about [TOPIC].”
“The complete checklist for [TASK].”
“Before you start [TASK], know these things.”

Mistake Templates

“3 mistakes beginners make with [TOPIC].”
“Stop doing this if you want [RESULT].”
“Why your [RESULT] isn't improving.”
“The mistake costing you time.”

1. 
2. 
3. 
4. 
5. 
6. 
7. 
8. 
9. 

10. 

1. 
2. 
3. 
4. 
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“What I would never do again.”
“Avoid these common [TOPIC] mistakes.”
“You're probably overcomplicating [TASK].”
“The wrong way vs the better way.”
“What most beginners misunderstand.”
“Don't repeat my mistake.”

List Templates

“5 tools for [TASK].”
“7 ideas for [AUDIENCE].”
“10 ways to improve [RESULT].”
“5 resources every [AUDIENCE] needs.”
“3 strategies worth testing.”
“7 shortcuts for [TASK].”
“10 questions to ask before [ACTION].”
“5 things I'd do first.”
“3 things I'd stop doing.”
“8 useful AI prompts for [TASK].”

Story Templates

“I started with [SITUATION].”
“Here's what I learned from [EXPERIENCE].”
“The biggest lesson from [EVENT].”
“I completely misunderstood [TOPIC].”
“What happened after I tried [ACTION].”
“The decision that changed [RESULT].”
“My biggest failure in [AREA].”
“What I'd tell my younger self.”
“The lesson nobody told me.”
“One experience taught me this.”

Engagement Templates

“Agree or disagree?”
“Which option would you choose?”
“What's your biggest challenge with [TOPIC]?”
“What would you add to this list?”
“What's one thing you wish you knew earlier?”
“A or B?”
“What's your experience with [TOPIC]?”
“Complete this sentence: [STARTER].”
“What should I cover next?”
“Rate this idea from 1–10.”

5. 
6. 
7. 
8. 
9. 

10. 

1. 
2. 
3. 
4. 
5. 
6. 
7. 
8. 
9. 

10. 

1. 
2. 
3. 
4. 
5. 
6. 
7. 
8. 
9. 

10. 

1. 
2. 
3. 
4. 
5. 
6. 
7. 
8. 
9. 

10. 
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Reels Templates

“3 things I wish I knew before [ACTION].”
“POV: You finally understand [TOPIC].”
“Stop scrolling if you want [RESULT].”
“Here's a faster way to [TASK].”
“Watch me turn [BEFORE] into [AFTER].”
“One AI prompt that can help with [TASK].”
“Do this before creating your next [CONTENT].”
“Here's how I'd start from zero.”
“Save this for later.”
“Try this today.”

YouTube Templates

“Complete guide to [TOPIC].”
“[OPTION A] vs [OPTION B].”
“I tested [THING] so you don't have to.”
“10 mistakes to avoid.”
“How to start [ACTIVITY] from zero.”
“The beginner roadmap.”
“Everything you need to know about [TOPIC].”
“My complete workflow for [TASK].”
“The tools I actually use.”
“What I'd do differently today.”

Promotional Templates

“Everything you need for [RESULT] in one place.”
“Built for [AUDIENCE] who want [RESULT].”
“Stop wasting time on [PROBLEM].”
“Get the resources you need to [RESULT].”
“Your shortcut to [OUTCOME].”
“Designed to help you [RESULT].”
“One bundle. Multiple solutions.”
“Start building [RESULT] today.”
“Ready to simplify [TASK]?”
“Get instant access to [PRODUCT].”

Soft-Sell Templates

“If this helped, you'll love [PRODUCT].”
“Want the complete version?”
“I've put everything into one resource.”
“If you want to go deeper, start here.”
“Need the templates? They're inside [PRODUCT].”
“Want the complete workflow?”

1. 
2. 
3. 
4. 
5. 
6. 
7. 
8. 
9. 

10. 

1. 
2. 
3. 
4. 
5. 
6. 
7. 
8. 
9. 

10. 

1. 
2. 
3. 
4. 
5. 
6. 
7. 
8. 
9. 

10. 

1. 
2. 
3. 
4. 
5. 
6. 
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“I've created a step-by-step version.”
“You can use this system without starting from scratch.”
“The complete toolkit is available here.”
“If you're serious about [RESULT], take a look.”

CTA Templates

“Save this post.”
“Share this with someone who needs it.”
“Comment ‘GUIDE’ for more information.”
“Follow for more [TOPIC].”
“DM me ‘INFO’.”
“Check the link in bio.”
“Get the complete toolkit.”
“Start today.”
“Try this and tell me how it goes.”
“Bookmark this for later.”

Advanced Templates

“Here's the framework behind [RESULT].”
“The system I would build from scratch.”
“Let's break down [TOPIC].”
“Here's what I'd automate first.”
“The complete [TOPIC] workflow.”
“From idea to execution: [PROCESS].”
“One system replacing five manual steps.”
“How I'd approach [PROBLEM] with AI.”
“Turn this one idea into 10 pieces of content.”
“Here's the AI-powered workflow I'd use.”

PART 12 — THE COMPLETE AI CONTENT
WORKFLOW

Step 1 — Research

Collect:

Audience questions
Problems
Competitor topics
Customer feedback
Search intent
Existing content

7. 
8. 
9. 

10. 

1. 
2. 
3. 
4. 
5. 
6. 
7. 
8. 
9. 

10. 

1. 
2. 
3. 
4. 
5. 
6. 
7. 
8. 
9. 

10. 

• 
• 
• 
• 
• 
• 
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↓

Step 2 — Ideate

Generate 20–50 ideas.

↓

Step 3 — Select

Choose based on:

Audience relevance
Business goal
Content quality
Differentiation
Production effort

↓

Step 4 — Hook

Generate 10–20 hooks.

↓

Step 5 — Script

Create the first version.

↓

Step 6 — Critique

Ask AI to find weaknesses.

↓

Step 7 — Improve

Rewrite the weak sections.

↓

• 
• 
• 
• 
• 
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Step 8 — Produce

Create:

Video
Graphics
Voiceover
Captions
Thumbnail

↓

Step 9 — Publish

Adapt to the platform.

↓

Step 10 — Repurpose

Turn one asset into multiple pieces.

↓

Step 11 — Analyze

Review actual performance.

↓

Step 12 — Improve

Use performance data to guide the next content cycle.

PART 13 — MASTER AI CONTENT CREATOR PROMPT
Act as my complete AI content team consisting of: - Content Strategist - Researcher -
Copywriter - Short-form Scriptwriter - YouTube Strategist - Social Media Manager - Creative
Director - Conversion Copywriter

My niche: [NICHE]

Audience: [AUDIENCE]

• 
• 
• 
• 
• 
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Product/service: [PRODUCT]

Platform: [PLATFORM]

Goal: [GOAL]

Brand voice: [VOICE]

Topic: [TOPIC]

Create a complete content package:

10 content angles
20 hooks
Best hook recommendation
Complete script
Scene-by-scene visual plan
On-screen text
Caption
CTA
Thumbnail concept
5 title variations
5 ad angles
Repurposing plan
Content quality score
Improvements

Do not invent statistics, testimonials, trends, credentials or results.

Clearly identify anything that requires external verification.

Prioritize clarity, usefulness, originality and audience relevance over generic “viral” language.

PART 14 — 7-DAY CONTENT PRODUCTION
CHALLENGE
DAY 1

Generate 50 ideas.

DAY 2

Select 10 ideas and create hooks.

1. 
2. 
3. 
4. 
5. 
6. 
7. 
8. 
9. 

10. 
11. 
12. 
13. 
14. 
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DAY 3

Write 5 scripts.

DAY 4

Produce 5 videos.

DAY 5

Create captions, thumbnails and CTAs.

DAY 6

Repurpose the content.

DAY 7

Publish, measure and analyze.

Goal

By the end of 7 days, you should have:

5+ original videos

Multiple social posts

Multiple captions

Multiple hooks

Repurposed content

A repeatable AI workflow

FINAL CONTENT CREATION RULE
Never optimize only for “going viral.”

Build content that can achieve one or more of these objectives:

Attention → Trust → Authority → Engagement → Leads → Sales → Retention

21
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The strongest content system connects all of them.

THE GOLDEN FORMULA

Right Audience

+

Right Problem

+

Strong Hook

+

Useful Content

+

Clear CTA

+

Consistent Distribution

+

Performance Feedback

=

AI-POWERED CONTENT SYSTEM

22
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